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This year the School of Business is celebrating 40 years of academic excellence, preparing our gifted students for leader-
ship roles in the Global Community. Over the next few months we will host several activities culminating with an
Anniversary Awards Dinner on Thursday, October 7, 2010 at the JW Marriott Hotel in Washington, DC. The School is cur-
rently hosting alumni receptions in major cities across the nation in a build-up to the October Dinner. The anniversary din-
ner will honor several individuals who have made significant contributions in the field of business, including a School of
Business alumnus or alumna.This dinner gala will not only celebrate the School’s many accomplishments, but more impor-
tantly it is a major fund-raising activity (held every five years) for our Scholarship Fund. We are therefore appealing to our
alumni as well as other stakeholders and corporations to help us raise much-needed scholarship funds. Our goal is to net
a minimum of $400,000 to benefit our students.

The School has built a solid reputation over the last 40 years, including being ranked among top international busi-
ness schools. Other accomplishments include the construction of a stand-alone state of the art building dedicated in 1984,
graduation of over 10,000 students, establishment of several centers, dedication of the H. Naylor Fitzhugh/PepsiCo

Foundation lobby, and implementation of several important student programs.
This past academic year has yet again proven to be an exciting and productive one for the School. In addition to maintaining our prestigious rank-

ings, I have listed below some of our accomplishments over the last academic year:

Dean’s Message

We have also expanded the Howard University School of Business Alumni webpage. This site will allow our many alumni to remain connected to
the school as well as to keep in touch with classmates. We encourage our graduates to log on at www.bschool.howard.edu and click on the alumni
link. This will allow you to access the webpage, which you can then navigate and complete a profile.

I hope that you will join us as we celebrate our 40th anniversary and become advocates for us by encouraging your colleagues, corporations, organ-
izations, stakeholders and friends to support the anniversary dinner. We continue to be appreciative of your contributions and support over the last 40
years. The many successes and accolades received by the School could not be achieved without dedication and support from many. You are encour-
aged to come and see how the School has progressed and we welcome your input on how best to prepare the next generation of global business lead-
ers. Please continue to be an advocate for Howard University as we prepare our students for leadership roles in America and the Global Community.

Sincerely,

Barron H. Harvey, Ph.D., CPA

! In 2009 the School of Business was recognized with three
Palmes by the Eduniversal International Scientific Committee as
an Excellent Business School, Nationally Strong with Continental
Links.

! Department of Marketing faculty member Yuvay Meyers, Ph.D.
was selected to facilitate a group discussion with Diversity Inc.’s
top 50 companies for the Diversity Annual award ceremony
workshop series in Washington, DC - March 9, 2010.

! Senior Lawrence Elliott Ball placed 2nd and received a $6,000
prize at Morehouse College’s annual Business Plan Competition
with his concept “Bison Surplus,” a consumer marketing and
logistics company.

! The GADGET Center hosted the IRS VITA/EITC program which
offered Free Tax Return Preparation Services to the community
utilizing the School’s accounting students.

! The Network Journal (TNJ) announced its 2010 list of “25
Influential Black Women in Business.” The list included
School of Business Alumna (BBA 1981, Accounting), Arlene
Isaacs-Lowe, Senior Vice President, Moody’s Investors Service.

! The fourth annual “Wall Street on Campus,” investment strategy
education conference at Howard University was held on October
9, 2009. A total of 240 students from eight area universities
participated in the event.

! On October 27, 2009 the School hosted Mr. Ernest Almonte,
Immediate Past Chairman, AICPA; and on March 4, 2010, Mr.
Kevin M. Warren, Chairman, President and CEO, Xerox Canada.

! Two School of Business BOV members were included among the
“75 Most Powerful Women in Business” in Black Enterprise
Magazine’s February 2010 issue – Carla A. Harris, Managing
Director, Morgan Stanley and JoAnn H. Price, Co-Founder &
Managing  Partner, Fairview Capital, and HU Alumna.



www.bschool.howard.edu/Programs/mba/index.htm
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YEARS
of 

Academic 
Excellence 

FORTY
his year the Howard University School of Business celebrates 40 years of educating some
of the brightest young minds from America and the Global Community.  As we reflect on
our many accomplishments, we must also seek innovative ways to continuously improve
our programs and offerings as well as to find creative ways to deliver education.  

The Howard University School of Business was founded in the spring of 1970 after
determining that the lack of a specialized professional business school placed Howard students at a
disadvantage for opportunities in the management arena.  Prior to that, business education was deliv-
ered to students through a department within the College of Liberal Arts.

Upon its establishment, Dr. Milton Wilson was recruited by then President James E. Cheek to
become the first Dean of the School. For his many accomplishments in education, Dr. Wilson earned
the title as “the dean of predominantly Black business schools in the country.”  He began his distin-
guished career as head of the Department of Accounting, Hampton Institute, Hampton Virginia, in
1944 and later moved to Dillard University, New Orleans, Louisiana.  In 1949, President Ralph
O’Harold Lanier of Texas Southern University (TSU) invited him to establish a department of busi-
ness at that institution, which later became the school of business.  Under Dean Wilson’s leadership,
TSU was the first school of business in Houston to gain accreditation from the American Assembly
of Collegiate Schools of Business (AACSB).  He remained at TSU until 1970, when President James
E. Cheek of Howard University (HU) recruited him to establish the Howard University School of
Business and Public Administration.  

Dean Wilson was instrumental in making the Howard University School of Business the first
institution in the Washington DC area to receive AACSB-International accreditation, the most recog-
nized accreditation designation for Business Schools globally.  The School currently has accredita-
tion of both its graduate and undergraduate programs including separate accreditation for its
Accounting program.  Its accreditation was recently reaffirmed through 2013.

Since inception, the School of Business boasts three dedicated and influential Deans; Dr. Milton
Wilson (1970-1990), Dr. Lawrence A. Johnson (1990-1994) and current Dean, Dr. Barron H.
Harvey.  Dean Harvey is also a Professor of Accounting and currently holds the prestigious Frank
Ross/KPMG Endowed Professorship.
He previously served the University in
several different roles including as the
Director of the MBA program, Chair
of the Department of Accounting, and
Interim Dean. 

T
Dr. Milton Wilson
Dean 1970 – 1990

Dr. Barron H. Harvey
1994 – present

Dr. Lawrence A. Johnson
Dean 1990 – 1994



The Howard University
School of Business

was founded in the spring of 1970
after determining that the lack of a

specialized professional business school
placed Howard students at a 

disadvantage for opportunities in the
management arena.
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The School has built a solid reputation since its establishment.
Our Undergraduate program has been ranked among the top
75 in Business Week’s “Best Undergraduate B-Schools.”

Howard was 1 of 18 Schools in the Mid-Atlantic Region, 1 of 4 in the
DC Metro-Area and the only HBCU in that listing. The MBA
Program has been named among America’s Best Colleges for
Entrepreneurs. Fortune Small Business Magazine named the
Howard University MBA program as one of the top 26 MBA pro-
grams for Entrepreneurs.  For seven consecutive years, the Wall
Street Journal’s “Guide to Top Business Schools” ranked Howard’s
MBA Program among the top THREE National Business Schools for

Minority Recruiting.  For six consecutive years, the Princeton
Review has consistently ranked Howard’s MBA Program: The top
school for “Greatest Opportunity for Minority Students” and among
the top 10 schools for “Most Competitive Students.” In 2009 the
School of Business was also recognized with three Palmes by the
members of the Eduniversal International Scientific Committee,
this is an international recognition awarded to top business schools
globally. The Howard University School of Business was named as
an “Excellent Business School, Nationally Strong with Continental
Links.” Based in Europe, Eduniversal evaluates top international
business schools.

School Rankings

Dean Harvey receiving certificate of accreditation from the AACSB-International Leadership Team.
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The School of Business has developed an approach of continu-
ous review and improvement to ensure that our programs are
fresh and innovative, providing our students with the best

opportunities to be successful.  In this quest we have established sev-
eral key programs including our 21st Century Advantage Program
(21 CAP). Twenty-one CAP is nationally recognized as one of the
most innovative programs in business education.   It addresses those
factors that impede retention for first-time-in college students and
integrates students, from the very beginning of their college careers,
into the contemporary business environment.  The program has served
as a catalyst for significant changes in the education culture of the
School of Business resulting in a learning environment that involves
teamwork at every level of the undergraduate business program.

The “corporate team adoption” process is a unique feature of 21
CAP.  During the first semester, each student is placed on a team that
is linked with a Fortune 500 company, which serves as their “parent”
company.  The “adoption” process encourages the development of an
on-going relationship between the team and the company’s corporate
representatives.  Since each team continues to work with the compa-
ny until graduation, students develop into knowledgeable, well-

rounded potential employees.  Our Corporate Sponsors expose the
students to norms of the business world not typically taught in the
classroom for better preparation and transitioning from an academic
to a professional career.  Companies assist with enriching the college
experience through soft skills, development in personal growth, and
professional development creating a forum for networking opportuni-
ties among their peers and with corporate representatives.   

This year 21 CAP welcomed four new corporate sponsors:
Google Inc.; Liberty Mutual Insurance Company; PNC Financial
Services and Hess Corporation.  Our continuing Corporations
include:

Special Programs

Another important and significant program that has
helped the School to build its reputation for producing
leaders is the Executive Leadership Honors Program
(SBEL). Founded in 1995, the School of Business
Executive Leadership Honors Program (SBEL) was
established to empower the best and brightest students
to make a meaningful impact in the world of business
and society at large.  Under the leadership of Anesu
Nyamuda, Senior Finance Major, as Executive
President of the SBEL Honors Program, a special effort
was made to engage students in active community service as part of
the core curriculum, motivated by the principle “To whom much is
given much is expected.”  At the start of the academic year, teams of
SBEL Honors students were tasked with developing a proposal outlin-
ing how they could collaborate with corporate sponsors to provide
community service.  Consequently, as part of the First Book® initia-
tive, a group of 50 honors students and KPMG corporate representa-

tives spent a morning reading stories to pre-K and
kindergarten students at a local DC charter school.

Similarly, JPMorgan initiated a competition in
which teams of SBEL honors students wrote and pre-
sented a grant proposal on behalf of a non-profit of
their choice.  Student teams had to write a one-page
executive summary of the proposal and then convince
a panel of JPMorgan executives that their organization
deserved the donation.  The JPMorgan Foundation sub-
sequently donated $5,000 to the winning team’s non-

profit organization (Kids for College) and recognized the team for
their efforts at the annual Honors Awards Banquet.   

In addition to corporate sponsored activities, through the tireless
efforts of Community Service Coordinator, Shani Carter, SBEL stu-
dents organized community service projects which provided 1,200
hours and over 600 pounds of food towards various initiatives in and
around the DC area.  Some of the programs benefiting from this effort

Executive Leadership Honors Program (SBEL)

! AON Corporation
! Bank of America
! Baxter International
! BDO Seidman, LLD
! Bert Smith & Company
! Eli Lilly and Company
! Ford Motor Company

! General Motors
! Goldman Sachs
! Johnson & Johnson
! JP Morgan Chase
! Morgan Stanley
! Price Waterhouse Coopers

Anesu Nyamuda
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Study Abroad Programs

included DC Central Kitchen, National Children’s Hospital, So Others
May Eat, Ronald H. Brown School Beautification, “Our Legacy”
Book Drive, and the Capital Area Food Bank.  

Beyond community service, the SBEL honors program continues
to stress academic excellence and professional development.  This year
7 honors students participated in study abroad programs in Europe and
South Africa and the remaining 100 students participated in two corpo-
rate retreats in Washington DC and New York City.  This spring 2010
semester, a majority of the junior and senior students inducted into the
Howard chapter of Beta Gamma Sigma, the international business
school honor society, were members of the SBEL honors program.  Beta
Gamma Sigma inductees represent the top 7% and 5% of the junior and
senior classes respectively.  Additionally, a number of students have
secured summer internships and scholarships from corporate sponsors,
and the SBEL graduating senior class of 2010 boasts a 90% job place-
ment rate.  Participants received full-time offers from financial institu-
tions, Big Four Accounting firms, and other Fortune companies.  

Through his leadership as Executive President of the SBEL over
the last year Mr. Nyamuda exudes the level of excellence we expect
from our students. He entered the School of Business as a transfer stu-
dent from the College of Engineering, Architecture and Computer
Sciences.  He has expressed the following sentiments about this rigor-
ous School of Business program, “Since day one, I have been chal-
lenged; moreover, I have been forced to rise up to the challenge in aca-
demics, leadership and professional development.  Through the pro-
gram’s corporate sponsors I have been able to develop a professional
network that I would not have gotten anywhere else.  As a graduating
senior looking back at the last 3 years, my experience in the SBEL
Honors Program has taught me four things: (1) it’s not what you know,
it’s who you know (2) there are no substitutes for excellence and hard
work (3) I can always learn something from everyone and (4) nothing
is impossible.” Mr. Nyamuda will start his career as an analyst with
Goldman Sachs upon his graduation in May 2010. 

administrators will travel to China (Beijing and Shanghai) for two weeks.

This is a requirement of the course and the students have been assigned

projects involving Chinese companies. The students will present their rec-

ommendations to the companies during the visit. The students will also

visit several American companies in China including Tyco International,

(hosted by Shelley Stewart, Senior VP and BOV, Vice Chair), IBM (coor-

dinated by Colin Thompson, two-time Howard Alumnus) and Google.

Students will also visit Jiao Tong University and attend the World Expo in

Shanghai. Over the next few years the School intends to expand study

abroad programs to include India, South Africa, and Brazil.

As technology has advanced and goods and services have

become more easily accessible, the business environment has become

a global phenomenon. As such, it is extremely important that we pre-

pare our students to understand diverse cultures and to function in the

international arena. Over the last year, the School of Business has initi-

ated several Study Abroad Programs and is currently working to

expand exchange opportunities for students. For the Spring 2010

semester there was a one-to-one student exchange between Euromed

in Marseille, France and Howard University; additionally, for the same

semester four Howard School of Business students were enrolled at the

Rotterdam School of Management in the Netherlands. Recently,

Dean Barron Harvey visited Howard students as well as faculty and

administrators from these institutions with the intent of strengthening

relationships and expanding the exchange program. During his trip, he

was also able to visit the “Université de Strasbourg”, EM Strasbourg

Business School; earlier this year, administrators from the Strasbourg

Business School visited Howard University and expressed interest in

developing a study abroad relationship. Dean Harvey was very well

received by these European institutions, and the School of Business is

very optimistic about expanding its exchange programs.

Later in May 2010, seventeen students from the Graduate Global

Business Environment class, along with one faculty member and two

Executive Leadership Honors Program (SBEL) Cont’d.

Dean Harvey with Howard students at Rotterdam School of Management.
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To help prepare its students the School has developed several
Centers with an aim of strengthening and supporting specific
areas of study.  One of the longest serving is the Center for

Insurance Education (CIE), a one of a kind center founded in 1978
to fulfill the need for better qualified minority candidates for the insur-
ance industry. The Center is funded by leading insurance firms and is
the first of its kind at a Historically Black University. With a mission
and objective to train and educate individuals for the diverse world of
insurance, CIE sponsors several activities to raise awareness of insur-
ance as a career, recognize the achievements of its students, and raise
funds for scholarships and signature programs.  

With a very active advisory board, currently chaired by School of
Business alumnus, Michael Poe, Consulting Actuary, Towers Watson,
the CIE has developed several unique programs to enhance the quality
of its students.  Programs include the annual Summer Intern School

Special Centers
which is hosted by partner firms in different cities each year.  In 2009
the program was held in Atlanta, Georgia and in summer 2010 it is
scheduled for Milwaukee, Wisconsin.  About sixty School of Business
students participate in this important program each year.  It is not
uncommon for City officials, including the mayor and governor, to par-
ticipate in the program and make special presentations to our students.  

Another signature program for CIE is a tuition-free Summer
Actuarial Program for high school seniors. This three-week residential
program on Howard’s campus brings together gifted math students to
introduce them to the field of Actuarial Science and Insurance. 

CIE also helps prepare our current students and industry practi-
tioners for the first two actuarial examinations through an Actuarial
Science Study Seminar. 

Pictured above: Students at the Summer Intern School in Atlanta, 2009.

Another long serving center is the Washington DC Small
Business Development Center (SBDC), a School of Business part-
nership with the US Small Business Administration (SBA). The
SBDC program was started in February 1979 as a cooperative venture
between the U.S. Small Business Administration and Howard
University. Initially, services were provided by staff, students, and pri-
vate consultants from the Howard University School of Business.
Through growth and expansion, the DC SBDC network has now
become an outreach program of Howard University. The SBDC net-
work now includes the U.S. Small Business Administration (SBA),
other District of Columbia universities, and community organizations.
SBDC provides free technical assistance and affordable training in all
phases of business development to District of Columbia based small
businesses.

As per Federal guidelines, there is one lead institution within the
District of Columbia, the Howard University’s School of Business (the
first and only historically black university to lead a SBDC network).
As the lead entity, Howard University’s Administration is charged
with all developmental and operational oversight for the program and
serves as the single contact point for the Small Business
Administration (SBA). 

As the lead institution, Howard University School of Business
contracts with other agencies and universities to provide services to
the DC small business community. Currently there are four service
centers.  These service centers are affiliated with established commu-
nity-based organizations, and this affiliation maximizes the network’s
visibility and accessibility to the small business community. They
include The University of the District of Columbia (UDC), The
Anacostia Economic Development Corporation (AEDC), The District
of Columbia Chamber of Commerce Foundation (Chamber) and The
Howard University GADGET Center.

The overall goal of the SBDC is to strengthen the small business
community of DC through educational institution related assistance.
The SBDC serves as an outreach and an access point to integrate fac-
ulty, staff, and student expertise in a concentrated effort to enhance
small businesses.  A wealth of resources is available and accessible
through DC SBDC focal points for use by small business agencies as
well as small businesses. Access to existing District of Columbia and
Federal resources are made available to small business through this
network and has, through the close working relationship with DC
SBDC and Federal agencies, enhanced the services in support of the
DC small business sector.

Washington DC Small Business Development Center (SBDC)



WWW.BSCHOOL.HOWARD.EDU | 11 | BOTTOMLINE

For more than three decades, the Center for Accounting
Education (CAE) has helped Howard University earn its reputation
for producing more African American CPAs than any other university.
After remaining dormant for a number of years, CAE re-emerged in
2004 under the direction of Frank Ross, a retired KPMG area manag-
ing partner. Although based at Howard University, CAE is recognized
nationally as a prominent resource throughout the accounting profes-
sion.   

This year CAE will celebrate the sixth anniversary of its annual
week-long flagship program, “We are About Success!” The first lead-
ership skills development program was launched by CAE in June
2005 because of the unique challenges young African Americans face
when entering the accounting profession. This program was specially
designed by Mr. Ross based on his observations as a leader at one of
the Nation’s premiere accounting firms. The program offers sessions
that will prepare minorities to successfully confront the rigors of the

accounting industry. During its six year history, upwards of 800 young
professionals will have benefited from the myriad of leadership ses-
sions this program boasts.

CAE continues to promote the book; Quiet Guys Can Do Great
Things, Too: A Black Accountant’s Success Story, about the life of
Frank Ross, who is one of the original founding members of NABA
and the first Black partner at KPMG. All proceeds from the sale of the
book are earmarked for scholarships for accounting students. CAE is
sponsored by a group of corporate stakeholders who contribute
resources, experience, and expertise in the field of accounting. Recent
publications of CAE include: Insights into Increasing the Number of
African American CPAs: Part 3, July 2009 (2009 CPA Examination
Summit); Staying the Course on Diversity: Making a Commitment to
Build a Stronger Accounting Profession, August 2009; Retaining
African Americans in the Accounting Profession: A Success Model,
February 2010.

Center for Accounting Education (CAE) 

The Center for Financial Services formerly the Center for
Banking Education has seen positive change over the last decade.  The
original focus of the Center was on field trips to various banking cen-
ters including New York, Chicago, and Charlotte; today, activities
have been expanded with the establishment of the School’s
Simulation, Learning and Research Laboratory (Trading Floor) in
2005.  Headed by Dr. Sandip Mukherji, CFA, Professor of Finance,
the Center for Financial Services now includes trading simulations, a
semester-long stock challenge (with scholarship awards to winners),
and our annual “Wall Street on Campus” event.

While students from campuses all over the country regularly
flock to Wall Street in search of careers and fortunes, Howard
University has the unique privilege of hosting Wall Street on its cam-
pus one day each fall. The fourth annual financial strategy education
conference, entitled “Wall Street on Campus,” was held in the School
of Business Auditorium on Friday, October 9, 2009. This annual event
exposes students to practical knowledge and insights on financial
strategies from leading professional experts, and provides them with
information about careers in financial services. A record number of

240 students registered for the event last fall, from eight area univer-
sities: Howard, Bowie State, Lincoln, Georgetown, George
Washington, UDC, American, and University of Maryland, College
Park. The event also included 15 area faculty members and represen-
tatives from ten financial institutions (providing 12 speakers and pan-
elists). Mr. Mark Settles, Managing Director, Worldwide Securities
Services, JP Morgan Chase and School of Business, Board of Visitors
member, delivered the extremely informative and inspirational
keynote Brown Capital Management Executive Lecture. 

The 2009 “Wall Street on Campus” was also a major milestone
for MBA Finance Students and the Graduate Finance and Investment
Club (GFIC). Beginning in the summer, GFIC identified the need
for MBAs to be heavily involved in the planning and execution of
“Wall Street on Campus.” Thus, the inaugural Mergers and
Acquisitions panel was held. This panel was organized by Thomas
Dominique, President of the Graduate Finance Club, who also mobi-
lized strong participation by graduate students from area universities.
The 2010 “Wall Street on Campus” is scheduled for October 2010.  

Center for Financial Services
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The School of Business has utilized its close links with corporate
partners in an attempt to ensure that our programs are current and con-
sistent with what is needed in industry.  The Center for Excellence in
Supply Chain Management (CESCM) was established as a result of
the changing business environment and with significant input from
corporate partners.  Mr. Shelley Stewart, Senior Vice President, Tyco
International and Vice-Chair of the School of Business, Board of
Visitors, played a key role in developing an advisory board to support
implementation of a Supply Chain Management (SCM) program in
the School of Business. The CESCM functions to supplement the aca-
demic experience with exposure to real world corporate America and
the supply chain industry. The Advisory Board members and other
corporate partners provide SCM students with internships, class lec-
turers, corporate office experience, SCM conferences, scholarships,
and curriculum input. All of these activities combine to make our
SCM students well prepared for high performance careers in supply
chain management. 

The School of Business established an MBA degree concentra-
tion in Supply Chain Management in 2001. In April 2007 the Howard
University administration approved an undergraduate SCM program.
The CESCM and the Supply Chain Management programs focus on
preparing students for successful careers in world class demand, logis-
tics, and supply management. The SCM program is one of the most
popular graduate concentrations and it is anticipated that the new
undergraduate program will grow in popularity as well. Graduates
with a degree in Supply Chain Management are in high demand and
continue to receive extremely competitive compensation packages
that have exceeded the national average. CESM boasts a job place-
ment rate of over 90% and has pioneered the development of a
National Association of Purchasing Managers chapter, here at Howard
University. The center coaches students in numerous case competi-
tions and hosts the Black Executive Supply Management Summit in
collaboration with the Institute of Supply Management.

The Center for Excellence in 
Supply Chain Management (CESCM)

A central focus of the School’s curriculum is a commitment to
enhancing entrepreneurship education and spirit.  Faculty and students
provide support to local minority businesses and work with communi-
ty leaders to stimulate entrepreneurial behavior on campus and
throughout the extended community.  These objectives were recog-
nized by the Ewing Marion Kauffman Foundation, which in
December 2003 awarded the University a $3.1 million grant to “trans-
form the way entrepreneurship is viewed, taught, and experienced” on
campus.  The major focus of the grant was to develop the Institute for
Entrepreneurship, Leadership, and Innovation (ELI).

ELI aims to give every student at the University the opportunity
to explore their entrepreneurial spirit and to seek and achieve assis-
tance and guidance with that endeavor. With Academic and research
programs, ELI is constantly working to enhance the learning environ-
ment on and off campus. 

ELI programs include its signature Freshman Entrepreneurship
“Boot Camp” designed to introduce incoming Howard students to
entrepreneurial opportunities within each discipline. The intent is to
instill the sense of entrepreneurship into the student body campus-
wide to all schools and colleges. The program, through a mix of offer-
ings, begins the process of infusing entrepreneurial ideas and concepts

in all university students.
Another successful ELI program is the HBCU Summer Institute.

It was developed as part of ELI’s community outreach efforts, as a
hands-on program for faculty from HBCUs.  The HBCU Summer
Institute is a one-week conference program designed to expose HBCU
faculty to the diverse principles, thoughts and experiences of success-
ful entrepreneurs. Further, faculty members learn how to infuse entre-
preneurship in their classes regardless of discipline.  Over the past four
years, an average of 25 faculty members each year, from throughout
the nation, have attended this event and feedback has been extremely
positive.  Many have used the opportunity to start and/or expand entre-
preneurship programs on their own campuses.  

ELI constantly participates in community enhancement initia-
tives and small business development programs. With other programs
like Entrepreneurs in Residence (EIR) and the Howard University
Black Marketplace, ELI incorporates training and practical experience
into the academic environment. The EIR program features current or
retiring business owners who devote time to the ELI institute instruct-
ing and guiding students through the entrepreneurial process while the
HU Black Marketplace gives student owned business a venue to mar-
ket and sell their goods or services. 

Institute for Entrepreneurship,
Leadership, and Innovation (ELI)
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Driven by student energy, and with support from a Ford College
Community Challenge grant, our most recent addition the Georgia
Avenue Development, Growth, and Enterprise Transformation
(GADGET) Center provides access to computers and information
resources, consulting and support services, meeting space, and forums
for learning and positive interaction between residents, city govern-
ment, local businesses, property owners, organizations, and develop-
ers. Since its launch on April 30, 2009, the GADGET Center has
thrived, providing students and faculty with opportunities for service-
based learning and bringing valuable services and information to the
community. 

Under the leadership of MBA Alumnus Akinwale ‘AK’ Adams,
GADGET utilized vacant University space on Georgia Avenue to pro-
vide computer workstations, meeting space, a business library, and a
satellite office of the DC Small Business Development Center (SBDC)
Network. Managed by Mauricio Gaitan and Alisa Balwant, MBA
Alumna, the GADGET SBDC satellite center currently provides manage-
ment counseling services to over 150 small-business clients city-wide. 

GADGET was recently used as a VITA Site utilizing students,
under the guidance of Assistant Professor Jean Wells-Jessup, to pro-
vide free tax preparation and filing services for area residents.
Through April 15th over 120 tax returns were completed for local res-

idents. Furthermore, GADGET has hosted 3 meetings of the Georgia
Avenue Community Development Task Force and participated actively
in the Task Force’s Research and Strategy Committees. GADGET has
also participated in over 200 hours of civic and community meetings,
in supporting the University’s efforts to engage more proactively with
the surrounding community on issues relating to development,
growth, and entrepreneurship. 

As an integrated part of the Washington DC area the GADGET
Center has formed meaningful relationships with all sectors of the
community. GADGET actively participates in the DC Government’s
ACTIONOMICS Initiative, geared towards improving the business cli-
mate in Washington DC.

Earlier in March 2010, GADGET co-sponsored an event featuring
Earvin “Magic” Johnson at the Blackburn Center. This event promot-
ed the launch of Aon’s new Cornerstone Initiative, which provides sup-
port for diverse/minority businesses in the financial services sector.

From building community relationships, partnering with local
government officials and expanding our corporate network, The GAD-
GET Center’s mission continues to empower the Howard University
neighborhood by encouraging entrepreneurship. Empowered entrepre-
neurship creates higher incomes, improves the business climate, revi-
talizes the neighborhood, and strengthens the community. 

Georgia Avenue Development, Growth, and
Enterprise Transformation (GADGET) Center

GADGET co-sponsored an
event featuring Earvin
“Magic” Johnson at the
Blackburn Center. This event 
promoted the launch of Aon’s new
Cornerstone Initiative, which 
provides support for diverse/
minority businesses in the financial
services sector.

Earvin Magic Johnson with Gadget Program Director A.K. Adams.



BOTTOMLINE | 14 | HOWARD UNIVERSITY SCHOOL OF BUSINESS

Over the years the School has achieved signifi-
cant milestones, many of them as a result of
the strong bonds we have established with

major US companies.  This partnership has helped in
the establishment of two endowed faculty positions.
Endowed faculty positions are the hallmark of a great
university and academic program. The first to be estab-
lished was the Anheuser-Busch/John E. Jacob
Endowed Chair in Marketing. This was established
in 2001 with a $1 million gift from the Anheuser-Busch
Foundation. During a lively ceremony, which highlighted the remark-
able achievements of Dr. John E. Jacobs (B.A. ’57) as a civil rights
activist and business leader, Dr. Jacobs shared his motivation for
making the gift to Howard and his commitment to preparing the next

generation of African American business leaders.
Currently Dr. Pravat K. Choudhury, Professor and
Chair in the Department of Marketing, holds this dis-
tinguished position.  In 2002 The Frank K.
Ross/KPMG Endowed Professorship in Accounting
was also established through the efforts of Mr. Frank
Ross and with the support of the KPMG Foundation.
This Endowed Professorship became fully funded in
2006.  This position is earmarked for a faculty member
holding the rank of Full Professor in the School of

Business, Department of Accounting.  It is the first of its kind for
KPMG at a Historically Black University.  In fall 2007, Dean Barron
H. Harvey, was named the first Frank K. Ross/KPMG Endowed
Professor of Accounting.  

Corporate Partnerships

Barron H. Harvey, Ph.D.

The School also has a distinguished advisory group of executives

who serve as its Board of Visitors. A recent addition to this presti-

gious group is Mr. Thomas W. Grein, who since January 2000

serves as the Senior Vice President and Treasurer for Eli Lilly and

Company. He had been executive director and chief financial offi-

cer of Lilly Research Laboratories since 1998. He is also a mem-

ber of the company’s senior management council. Mr. Grein received a Bachelor

of Arts degree in Economics in 1973 from Holy Cross College in Worcester,

Massachusetts, and a Master of Business Administration degree from the Amos

Tuck School at Dartmouth College in 1975. He has gained considerable experi-

ence at Lilly since joining the company in 1975 as a sales representative. He is

also a member of numerous other distinguished boards and organizations. We

are delighted to have Mr. Grein join the School of Business Family.

Thomas W. Grein



JoAnn Price with Howard Alumnus during Atlanta Reception
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Also, in the February 2010 Black Enterprise Magazine, two
School of Business Board of Visitors members were named among its
“75 Most Powerful Women in Business.”  Ms. JoAnn Price, Co-
Founder & Managing Partner, Fairview Capital. Ms. Price is a Howard
University Alumna who has been active in several aspects of the pri-
vate equity industry for more than fifteen years.  As a member of
Fairview’s investment committee and a general partner of all Fairview-
sponsored funds, Ms. Price has participated in the investment of almost
$600 million in more than 40 venture capital and private equity limit-
ed partnerships.  Prior to co-founding Fairview in 1994, she served as
president of the National Association of Investment Companies.  Ms.
Price was previously featured on the cover of Black Enterprise maga-
zine in an article titled, “Billion Dollar Fund.”  She and her husband
continue to be dedicated supporters of Howard University.  She cur-
rently serves as the Dinner Chair for the School of Business 40th

Anniversary Dinner Banquet. 
Board of Visitors member Ms. Carla

Harris was also included in this prestigious
Black Enterprise list.  Ms. Harris is the
Managing Director in Global Capital
Markets at Morgan Stanley.  She heads the
equity capital markets effort for Consumer,
Retail, and East Coast Industrial companies
and is responsible for Equity Private
Placements. Ms. Harris is responsible for the

structuring, marketing, and execution of public and private equity
financings and has industry experiences in the technology, media,
retail, telecommunications, transportation, industrial, and health-
care sectors.  She is currently the chair of the Firm’s Private
Placement Commitment Equity Committee.

Ms. Harris has received several accolades over her career includ-
ing being named to: Fortune Magazine’s list of “The 50 Most
Powerful Black Executives in Corporate America,” Fortune’s the
“Most Influential List” 2005, Black Enterprise Magazine’s “Top 50
African Americans on Wall Street,” Essence Magazine’s list of “The
50 Women Who are Shaping the World,” Ebony’s list of  “15
Corporate Women at The Top,” the Network Journal’s 2005 list of “25
Most Outstanding Women in Business,” and was named  “Woman of
the Year 2004” by the Harvard University Black Men’s Forum. 

The School of Business is extremely proud of the accomplish-
ments of our distinguished Board of Visitors members.

The School understands the importance of exposing our students
to corporate and other leaders from across the globe. The Executive
Lecture Series is a pinnacle program developed by the School of
Business to enhance the academic and professional development ini-
tiatives benefiting students, faculty, staff, and other members of the
University community. Executives usually spend a day on campus
observing Howard’s outstanding students and its excellent academic
programs. It also provides an opportunity to cultivate a supportive
relationship between the University and the visiting organization. The
visit also helps to establish a linkage between the leadership of both
institutions.     

Carla Harris

The School understands 
the importance of exposing 
our students to corporate and other
leaders from across the globe.

The School inaugurated its Executive Lecture Series with Mr.
Tom Labrecque, CEO, Chase Manhattan Bank, in October of 1995.
Since that time, we have hosted over 60 leaders including Corporate
Heads, senior executives, government administrators, international
leaders, and others in leadership roles, as part of this prestigious pro-
gram. In Fall 2009, we were honored to host Mr. Ernie Almonte,
Immediate Past Chairman, AICPA.  Mr. Almonte was part of a distin-
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During his closing remarks at a special luncheon in his honor, he
expressed his gratitude to the School for the warm reception he
received; he reflected on his youth and the years in had spent on
Howard’s campus as a guest of his many relatives who attended
Howard University.  To him, this event was like coming home. Mr.
Warren is an advisory board member of the first international chapter
of the National Black MBA Association. He currently resides in
Toronto, Canada and is the proud father of two sons.

Kevin Warren

guished group of executives who served as panelists to discuss the cur-
rent state of the Accounting industry with a primary focus on African
Americans.  The panel was moderated by Mr. George Willie,
Managing Partner, Bert Smith and Company, School of Business
Alumnus and Board of Visitors member, and included: Julius Pryor,
former Vice President for Global Diversity, Coca Cola; Dorri
McWhorter, Partner, Crow Horwath LLP; and Roy Weathers,
Partner and Chief Diversity Officer, PricewaterhouseCoopers.  The
AICPA was in the second year of a three-year commitment as a stake-
holder for the Center for Accounting Education (CAE). As a stake-
holder, AICPA continues to fund CAE in its quest to increase diversi-
ty in the accounting profession through programs designed to prepare
African-Americans and other minorities with the necessary tools to
successfully assimilate into corporate America. CAE’s goals to
increase the retention rates of African-American and other minority
accounting professionals, as well as the number of African-American
CPAs, are directly in line with those of the AICPA.  The School was
delighted to host Mr. Almonte. 

On Thursday, March 4, 2010 the School of Business was very for-
tunate to host Mr. Kevin Warren, Chairman, President, and CEO,
Xerox Canada. A native Washingtonian, Mr. Warren is a graduate of
Georgetown University and  a former student of Dean Barron H.
Harvey, who previously held a faculty position at that institution.  Mr.
Warren later obtained a graduate degree from Harvard University. He
began his Xerox career in 1984 as a sales trainee in Washington D.C and
was appointed to his current role in December 2007.  In his outstanding
presentation to our students, he outlined ten keys for a successful career
and life.  In his presentation he gave considerable credit to Ms. Ursula
Burns, current Xerox CEO, for her hard work and dedication rising from
the “projects” in New York to becoming the leader of a major corpora-
tion.  He urged students to use her story as a lesson to aspire to achieve
their full potential.  In his private meeting with students Mr. Warren was
also very inspirational, according to graduating senior Jessica Bailey,
“Meeting a CEO is always a remarkable experience, simply because the
person has undoubtedly overcome many of the twist and turns of the
career ladder to gain executive title. But, when that CEO is from the
city you have come to call your second home (Washington D.C.), when
he is the CEO of a very large, successful, non-American subsidiary, and
when he just so happens to be one of the two Black CEOs in the com-
pany, the experience goes beyond remarkable to exemplary. This exem-
plary experience is precisely what occurred when I met Mr. Kevin
Warren of Xerox Canada. Students, including myself, were able to con-
nect with him in a very personal and meaningful way because he was
down to earth and gave free-flowing advice. This rare occurrence helped
refine the successful business person I intend to become.”

AICPA continues to fund
CAE in its quest to increase 
diversity in the accounting 
profession through programs
designed to prepare African-
Americans and other minorities with
the necessary tools to successfully
assimilate into corporate America.



Students participate in Executive Lecture Series.

WWW.BSCHOOL.HOWARD.EDU | 17 | BOTTOMLINE

From L-R, George Willie, Roy Weathers, Dorri McWhorter, Julius Pryor, and Ernie Almonte participate in the schools Executive Lecture Series.
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Our current students and graduates continue to
make us proud with the many accolades,
awards, and recognitions they have received

over the years.  Most recently Alumna Arlene Isaacs-
Lowe, CPA, CFA was named in The Network Journal
(TNJ) 2010 list of “25 Influential Black Women in
Business.”  A 1981 accounting graduate from the School
of Business, Arlene currently serves as a Senior Vice
President in Moody’s Investors Service’s Financial
Institutions Group.  In this role, she is the lead analyst
responsible for developing rating methodologies, and for monitoring
the credit quality and insurance financial strength ratings for a portfo-
lio of mortgage insurers and financial guarantors. Prior to joining
Moody’s, Arlene was a Principal and Chief Financial Officer of
Equinox Realty Advisors L.L.C. She holds an MBA from Fordham

University and is a member of the board of directors,
and chairs the Audit, Finance, and Risk Management
Committees for Enterprise Community Investment,
Inc., one of the largest providers of low income and
affordable housing and community development
financing in the USA. She also chairs the advisory
board for The New York State Society of CPA’s COAP
Program, is a member of the New York State Society of
Security Analysts, and The Executive Leadership
Council. She offers the following advice to profession-

als as a plan of action for today’s harsh economic environment: “Go
ahead and take some risk early in your career. The ability to recover
from failure is a great indicator of future success.”  The School of
Business congratulates Arlene on this important recognition and is
delighted that she continues to make us proud. 

Achieving Excellence

Our Alumni are also reaching out to current students by providing
support for those in need.  On April 18, 2010, the Build as We Climb
(“BWC”) Scholars Program hosted its first workshop for its newly
selected BWC Scholars, Julian Mosley and Moriah Thomas.  Both
Scholars are sophomores in the Howard University School of Business
Executive Leadership Honors Program.  The workshop focused prima-
rily on personal budgeting/finances, personal branding and effective
presentation skills.  As both Scholars have accepted internships with
Goldman Sachs & Co., this training was extremely relevant.  The
Scholars traveled to New York to meet with the Leadership Team where
they worked on presenting case studies, received valuable personal
feedback, and engaged in interactive dialogue about building their per-
sonal brand.  After a day-long session, the Scholars dined with the BWC

Leadership Team in Manhattan as they discussed and shared candid con-
versation about their corporate experiences.  The BWC Leadership Team
was very impressed with the knowledge, experience and insight the stu-
dents brought to the table.  The Leadership Team is very excited about
continuing its work and mentorship with Julian and Moriah and future
Scholars.  The BWC Leadership Team is an outstanding group of young
School of Business Alumni and includes; Alicia Criner, Jason Foster,
Adam Guthrie, Whitney Jones, Floyd Mitchell, Patrice Mitchell,
Lalla Morris, Nubia Murray, Stevie Owens, Lenora Robinson and
Christina Weaver. The School of Business Administration continues
to be impressed with this dedicated young Alumni group.

Pictured below: Build As We Climb members in action.

Arlene Isaacs-Lowe



CASE COMPETITIONS
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Our MBA students continue to excel in National Case
Competitions.  For the second consecutive year our students were part
of winning teams at the Texas Christian University (TCU) case compe-
tition sponsored by Sony Electronics.  Since 2008 Sony Electronics has
hosted a marketing case competition at TCU searching for solutions to
business challenges and MBA talent.  Each year first and second year
students from MBA programs across the nation, including but not lim-
ited to Howard, Harvard, Emory, Columbia, and Northwestern
University unite to form intercollegiate teams to solve one of Sony’s
top marketing challenges and compete for a first place prize of $6,000.  

This year, at the 3rd annual TCU case competition, Howard
University MBA students Nikki Nash (1st place) and Victoria
Ekwenuke (3rd place) were recognized along with their teams for the
marketing strategies they provided Sony for a new model of an exist-
ing product.  Both Nikki and Victoria were excited to place in a high-
ly respected case competition during their first year in Howard’s MBA
program, and look forward to supporting the Howard students who
will represent the program next spring. Last year, the team which
included Howard University’s Ernest Talbert, MBA class of 2009,
placed first in the competition for their marketing recommendations
for a Sony product that launched this year.  We congratulate Nikki and
Victoria for their outstanding showing. 

Our undergraduate students
also performed well in the
Deloitte National Student Case
Study Seminar qualifying from
the South Eastern region for the
National Competition.  The team
included juniors Lydia Ellis,
Ashley Hawkins, Brittney Kern,
Aisha Ozoya, and Yolanda
Sinclair.  Dr. Louis Stewart from
the Department of Accounting
served as the Faculty Advisor and
Macon Ware, Yvette Woods, and
David Harrison were the team’s
Deloitte advisors. 

L to R: Nikki Nash and Victoria Ekwenuke.

Deloitte case study team with advisors.

<< 1st and 3rd Place Winners
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Our students continue to exhibit excellence through some of the
important activities and events they convene each year.  One such
activity is the Howard University Annual African Business

Conference. This event is coordinated by the School of Business
Graduate Student Council (GSC) in collaboration with the African
Business Club (HUABC).   The 2010 conference was held in late
February and attracted about 300 attendees including faculty, staff,
students, alumni, and other professionals.  The conference focuses on
the African business climate, and provides a forum for communication
among professionals across Africa and the United States. The Howard
University African Business Conference featured panelists with expe-
rience and expertise in building ventures and successfully pursuing
careers in several fields and at all levels. These panelists relate their
experiences and provide valuable insight into their work, highlighting
the growing business environment and the career and investment
opportunities available throughout Africa. Keynote speakers at the
2010 conference included, Dr. Sarah Omotunde Alade, Deputy
Governor, Central Bank of Nigeria (Morning Keynote) and Dr.
Inonge Mbikusita-Lewanika, Ambassador of the Republic of
Zambia to the US (Banquet Keynote). 

This year’s conference aimed to address three key issues:

(i) The need for more accurate coverage of the developments
on the African continent, especially with regards to existing
opportunities for growth and improvement in the African
business sector. 

(ii) To highlight the inadequate information available to African
students, policy makers, and interested individuals in the
United States on the numerous career opportunities and the
growing wealth of knowledge and expertise that is present
on the African continent. 

(iii) The overarching goal of the conference was to raise aware-
ness of the significant opportunities relating to all aspects of
African business, ranging from impressive strides in the
capital markets and banking sectors, to developments in the
telecommunications industry, to growth of the real estate
and tourism industries.

School of Business senior Lawrence Elliott Ball continued with
his outstanding performance as a budding entrepreneur.  Since his
enrollment at Howard, Lawrence has certainly displayed his entrepre-
neurial spirit and has been very resourceful as a college student.
Using his technology skills, he has been able to market services to the
University community in his quest to fund his education.
Additionally, he has participated in several business plan and case
competitions, and as a top performer, was very successful in obtaining
scholarship funds.  Most recently, in Morehouse College’s 2010
Business Plan Competition, Lawrence was awarded $6,000 in prize
money for his 2nd place finish, with his concept “Bison Surplus,” a
consumer marketing and logistics company. The School of Business
wishes Lawrence future success in his entrepreneurial endeavors. 

Lawrence Ball receiving award at Morehouse college.

2010 African business conference speaker.

Participants in the 2010 African business conference.
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From a tiny computer room in a warehouse on Sherman Avenue
to seven computer laboratories in a state of the art building on
Georgia Avenue, the School of Business has certainly

advanced in its quest to have the latest technology available to stu-
dents.  The School boasts about being one of the most technological-
ly advanced academic buildings on Howard’s campus.  The building
is equipped with an open wireless network for the convenience of
those students, faculty, and staff who need the ease of internet access
without having to sit at a stationary terminal. Providing computer lab
access to undergraduate and graduate students alike, the School of
Business provides a fully functional lab atmosphere with network
printing capabilities and an Information Technology Support Services
department to provide support as needed. 

The undergraduate lab, recently updated in the summer of 2008,
now boasts 34 general stations, 2 scanner stations, 3 network printers,
newly added laptop stations, new carpeting, and upgraded furniture. 

The MBA lab, previously housed in room 300, is now located in
room 419 with 20 systems, 1 network printer, lounge area and make-
shift lunchroom. Room 300 was revamped to create two new class-
rooms for additional teaching capacity.

The Simulation, Learning and Research lab is the School’s think
tank for all things research and stock trading related; the lab houses a
number of research applications such as Pertrac, Crystal Ball,
Morningstar, Mathematica, SAS and SPSS 17.

Our latest addition is dedicated to budding entrepreneurs.  The
School began operations of its Student Entrepreneurial Lab in the
basement of the building in 2009.  The lab currently hosts four student
businesses and provides free space, counseling, and office equipment
to these individuals. 

All computer labs have installed standard Windows XP Professional
SP3, Microsoft Office 2007, Research Insight (Compustat), multiple
browsers and Symantec Antivirus for student convenience. Additional
software is installed upon request from the faculty. 

Technology Enhancements

Upcoming projects:
1. Enter the Smart Classroom:
The School of Business is in the process
of upgrading six classrooms with state of
the art Smart Classroom technologies. It
will include smart boards to be installed
in the summer of 2010 and will host
touch screen capabilities, audio options,
and smart notebook technology to
increase the involvement of technology
within the classroom. In today’s chang-
ing business environment, it is crucial to
have our students exposed to the latest
technology as well as to seek innovative
ways to deliver education.

2. Upgrading the Auditorium
The School of Business Auditorium has
always been a mainstay at the universi-
ty; it is used for teaching purposes, stu-
dent presentations, hosting a plethora of
CEO and other executive lectures and
on some occasions, hosting important
university functions. The school of busi-
ness will seek to digitalize the auditori-
um during the summer of 2010.

3. Videoconferencing Room
The School of Business is also in the
final stages of creating a videoconfer-
encing room on its fifth floor. This room
will cement the schools ambitions to be
able to provide distance learning capa-
bilities, provide video conference facili-
ties to faculty, staff, and students and
give companies an opportunity to do
presentations offsite when they are
unable to make it on campus.

The School of Business is commit-
ted to providing the most up-to-date
technology for its student population.
Towards this end we will continue to
seek ways to advance technology even
in the face of financial constraints.

Entrance to the Building: News and
Stock Tickers

Smart Technology: Smart Classrooms

New Undergraduate lab: Room 426

MBA Lab: Room 419

Simulation, Learning and Research
Laboratory

School of Business Auditorium



Celebration

Alumni receptions
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40th Anniversary 



elebration
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A s we celebrate 40 years of Academic
Excellence, the School will host sever-
al activities throughout the year, many

focused on reconnecting with Alumni.  These
events will culminate with an awards dinner on
Thursday, October 7, 2010, at the JW Marriott
Hotel in Washington, D.C.  We have convened a
dedicated committee of corporate partners, alum-
ni, faculty, staff, and students to assist in coordi-
nation of these activities.

Celebration

We are delighted that Ms. JoAnn Price, Co-Founder and Managing Partner, Fairview
Capital, School of Business BOV member, and Howard Alumna has agreed to chair our Dinner
Committee.  Ms. Price is joined by Mr. George Willie, Managing Partner, Bert Smith &
Company, School of Business BOV Member and Alumnus as Dinner Co-Chair. The theme for
the 40th anniversary dinner celebration is “Embracing Excellence – Preparing today’s stu-
dents to be leaders in the Global Community.”

Part of our planned activities includes Alumni receptions in major US Cities.  It is always
a pleasure to see our many graduates and to learn how they have progressed in their careers. It
was impressive to see many outstanding professionals at the New York City, Atlanta, and
Chicago receptions earlier this year.  The School will also host a Washington DC reception on
June 10th later this year at the City Club in downtown DC.  Additionally, our 10th Annual
Scholarship Golf Tournament will be included among our anniversary activities.  It is sched-
uled for June 18, 2010 and for the second year in a row will be held at the National Golf Club
at Tantallon in Ft. Washington, MD.   

Our October 7, 2010 grand anniversary dinner will honor several individuals who have
made significant contributions to the field of business including the Honorable Dennis F.
Hightower, Deputy Secretary of Commerce. The 40th anniversary dinner is not only a celebra-
tion of the School’s many accomplishments over the years, but more importantly a major fund-
raising activity for our Scholarship Fund. We are therefore appealing to our alumni as well as
other stakeholders and corporations to help us raise much-needed scholarship funds. The 40 for
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40 Campaign has been created especially for our alumni. We
are asking alumni to make a minimum donation of $40 in
honor of the 40th anniversary to support the School’s
Scholarship Fund. Our goal is to net a minimum of $400,000
to benefit our students.

It is also our intention to produce a special publication
featuring 40 of our most prominent alumni.  As such, we are

School of Business Atlanta Alumni Reception

seeking your assistance in identifying and nominating School
of Business graduates who have excelled over the last 40
years.    This publication will become an important historical
document which celebrates the rich legacy of Howard
University.  It will also be a special commemorative gift for
attendees at the Anniversary Dinner. Please e-mail your nomina-
tion along with contact information for consideration to dsir-
jue@howard.edu.

CelebrationCelebration
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DEPARTMENT OF ACCOUNTING
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(Acceptance by Review of Accounting and
Finance in April, 2010)

Lenford Smith and Thomas Griffin (2010)
“Future Revenues and Cash Flow: Valuation
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International Journal of Accounting
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(5).

Stewart, Louis J. “A Contingency Theory
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Design among U.S. Antebellum Slave
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Surgery Deductible Medical Expense”,
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Wells, Jean T. (2009). “Third Party’s
Activities Creates Nexus.” Journal of
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Must Share Employee Stock Options Costs”
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Deduction Denial”, Journal of Accountancy,
Vol. 207 (4), pages 68-69.

Chang, Jui-Chin and Huey-Lian Sun. (2009).
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Stewart, Louis J. “A Contingency Theory
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Plantations” American Accounting
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the 2008 Global Financial Crisis on the
Nation’s Largest Nonprofit Multi – Hospital
Health Systems” Government & Nonprofit
Section American Accounting Association
(AAA) 2010 Midyear Meeting March 2010

Stewart, Louis J. “Assessing the Impact of
the 2008 Global Financial Crisis on the
Nation’s Largest Nonprofit Multi – Hospital
Health Systems” Washington Business
Schools Research Forum January 2010
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Collapse of the US Municipal Auction Rate
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Meeting April 2009
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2009 Midyear Meeting February 2009

Stewart, Louis J. “A Discussion of the 2008
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Securities Markets” Washington Business
Schools Research Forum January 2009

Wells, Jean T. (2009) “Financial Reporting
of Environmental Risks and Liabilities”
Proceedings of the 2007 National
Conference on Environmental Science and
Technology, Chapter 12, Battelle Press
(2009) with Gwendolyn McFadden-Wade
and Diana R. Robinson.

Wells, Jean T. (2009) “A Property Tax
Scandal: Who Should Have Caught It?”
Proceedings of the Southeast Case Research
Association Seventeenth Annual Meeting
with Gwendolyn McFadden.

Wells, Jean T. (2009) “Both Hands in the
Cookie Jar: Washington D.C.’s $48 Million
Loss.” Proceedings of the Southeast Case
Research Association Seventeenth Annual
Meeting with Gwendolyn McFadden.
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DEPARTMENT OF FINANCE
William Brent, “Is Case Method Study a
Viable Pedagogical Instrument?” Academics
of Business Education/Financial Education
Assn Conference, September 24,  2009,
Session # 37.

Choi, B. Paul “Distribution System Choice
in a Service Industry: An Analysis of the
International Insurance Firms Operating in
the United States”, with Parente, Arjen, and
Ketkar, Journal of International
Management, 2009, Volume 16, Number 3,
September 2010.

Choi, B. Paul “Firm Growth, Size and Age
in Financial Service Sector: Evidence from
U.S. Property and Liability Insurance
Industry”, solo-author, Risk Management
and Insurance Review, Volume 13, Number
2, Fall 2010.

Maru Etta-Nkwelle and Carlton Augustine, “
The Real Effective Exchange Rate of the
WAEMU Countries after the Devaluation
and The Parity Switch”, The Journal of
Global Business Management, Vol. 5 #1,
April 2009, pages 147-156.

Maru Etta-Nkwelle and Jin-Gil Jeong, “Real
Effective Exchange Rate in the West African
Economic and Monetary Union: Its Trend
and Implications,” International Journal of
Business Research, Vol. 9 #3, June 2009
pages 60-69.

Carlton Augustine, Kenrick Hunte and Maru
Etta-Nkwelle, “Macroeconomic Adjustment
and Exchange Rate Regimes in Selected
Caribbean Countries”, Journal of
International Finance and Economics, Vol.
9, #5, October 2009, pages 61-80.

Maru Etta-Nkwelle and Jin-Gil Jeong, “Post
Devaluation Real Exchange Rates and the
Pact of Convergence in the West African
Economic and  Monetary Union,”
Washington Business Research Journal,
Vol. 1 #1, December 2009, pages 61-71.

Philip Fanara “The Root of our Financial
Crisis,” April 17, 2009, Comment Magazine, 

Philip Fanara with J.Momoh, H. Kurban, and
L.J. Iwarere, Building an Efficient Reliable
and Sustainable Power System: An
Interdisciplinary Approach in Lamine Mili
and James Momoh (eds.) Electric Power
Networks Efficiency and Security, Wiley Inc.
(2009) Refereed Monograph

Jide Iwarere “Power System Privatization in
Nigeria: Some Market Effects and Welfare
Considerations” Forthcoming in the
International Journal of Nigerian Studies
and Development (IJNSD) Vol. 16, Fall
2010. 

Jide Iwarere “The Impact of Economic Base
Portfolio Diversification on Housing Prices:
The Fifty Largest MSAs” Washington
Business Research Journal, Vol 1, 2009

Jin-Gil Jeong “Exchange Rate Arrangements
of Transitional Economies and Their
Implications for the Two Korea” co authored
with Youngho Lee and Sandip Mukherji,
Academic Paper Series and On Korea,
Volume 5, Number 1, 1-15, January 2010

Jin-Gil Jeong “Do Dow Stocks Offer a
Value Premium?” authored with Youngho
Lee and Sandip Mukherji Journal of Wealth
Management, 1-9, Winter 2009 

Jin-Gil Jeong “Post Devaluation Real
Exchange Rate and the Pact of Convergence
in the West African Economic and Monetary
Union,” co-authored with Maru Etta
Washington Business Research Journal,
Volume 1, 61-71, December 2009

Jin-Gil Jeong “Cross-Atlantic Flow of
Information during the Concurrent Trading
Hours: The Case of the U.S., U.K. and
Canadian Stock Markets,” Journal of
International Finance and Economics,
Volume 9, 118-125, 2009
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Jin-Gil Jeong “Yen Carry Trade and Interest
Rate Parity,”  Journal of the Academy of
Finance, Volume 7, 83-93, Summer & Fall
2009, 2009

Jin-Gil Jeong “Real Effective Exchange
Rate in the West African Economic and
Monetary Union (WAEMU):  Its Trend and
Implications,” co-authored with Maru Etta.
International Journal of Business Research,
Volume 9, 60-69, 2009

Massoud Kavoossi “The Impact of the
Return Interval on Beta Estimation,”
Journal of International Finance and
Economics, Vol. 9, No. 1, pages 117-122. 

Massoud Kavoossi “Do Dow Stocks Offer a
Value Premium?” with J. Jeong and Y. Lee,
The Journal of Wealth  Management, Vol.
12, no. 3, pages 95-103. 

Lynne Kelly, Boney, Vaneesha, George
Comer, and Lynne Kelly (2009), “Timing
the Investment Grade Securities Market:
Evidence from High Quality Bond Funds,”
Journal of Empirical Finance, Vol. 16, No. 1

Price, Russell M. (2009) “REIT Holdings
and Performance,” Journal of Real Estate
Portfolio Management, Volume 15, Issue 1,
pp.33-44. 

Straight, Ronald with Drs. Rustagi, Ermer,
and McAllister (2009) “Supply Chain
Management Curriculum Development:
Using Alumni and Corporate Input,” Sona
Global Management Review, Vol. 3 No 2,
pp 1-13

Pamela Turner “Is Age Just A Number?  The
Performance of Emerging Fixed Income
Managers”, with L. Newsome, Journal of
Investing, Spring 2009, Volume 18 Number
1, 115-125.

Pamela Turner “A Gender Analysis of
Productivity in Finance Research”, with P.
Keys and W. Owens, Journal of Financial
Education, 2009 35(1), 11-24.

DEPARTMENT OF MANAGEMENT
Khan, Maryam 2010. “African Americans
Image Factors and Preferences for Ethnic or
International Restaurants.” Submitted for
publication

Khan Maryam 2010. “Medical Tourism:
Outsourcing of Healthcare. 2010 I-CHRIE
Conference. Accepted for Presentation.

Khan Maryam 2010. “Internet Marketing:
Practices of different hotel segments.” Pan-
Pacific Conference XXI, Pan-Pacific
Business Association, Lincoln, Nebraska.
Accepted for Presentation.

Khan Maryam 2009. “African Americans
Image Factors and Preferences for Ethnic or
International Restaurants,” Refereed Poster
Presentation, International CHRIE
Conference, July 30, Sans Francisco,CA.

Kulkarni, Subodh P. “Justice as Freedom:
Do We have a New Approach to a Firm’s
Enterprise Strategy?” Business &
Professional Ethics Journal, 2009, Vol.
28(1-4), pp. 3-26.

Raymond  D. Smith “Sears in the 1930s:
Managing Stakeholder Interests in the Great
Depression” accepted for publication in the
GITAM Journal of Management, Oct-Dec
2009 Issue (vol. 7 number 3)

DEPARTMENT OF 
INFORMATION SYSTEMS AND
DECISION SCIENCES
Agrawal, Namrata, and Agarwal, Kamal
Nayan (2009), “Digital Disparity in India:
Plans and Perspectives,” NIFM Journal of
Public Financial Management, Vol. 1, No.
1, January – June 2009, pp. 95-103.

Hassan, Za’faran, Chiao, Tina Chun-Fong,
Agarwal, Kamal Nayan, and Chi, Albert Y.
(2009), “Empirical Measurements on the
Impacts of Quality Management among
Malaysian Manufacturing Firms,”
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Cardon, P. & Okoro, E. “Professional char-
acteristics communicated by formal versus
casual workplace attired”  Business com-
munication Quarterly, Volume 72, Number
3, September 2009.

Oyewole, P. & Okoro, E. “Who Pays More
in the International Market?”  An
Examination of Terms of Trade and Tariffs
of the Countries of Africa.”  Journal of
Innovative Marketing, Issue 3, 2008.

Oyewole, Philemon (2009), “A Focus
Group Study of Factors Affecting Students’
Choice of  HBCUs: Implications For
Marketing Strategies.” Washington
Business Research Journal, Vol 1, No.1,
pp. 1-12.

Oyewole, Philemon (2009), “Strategies for
the marketing of international tourism in
the region of Latin America and Caribbean
(LAC).” Innovative Marketing,, Vol. 5,
No.4, pp. 95-104.

Oyewole, Philemon (2009),  “Prospects for
Latin America and Caribbean Region in the
Global Market for International Tourism: A
Projection to the Year 2020.” Journal of
Travel and Tourism Marketing, Vol.26,
No.1, pp. 42-59.

DEPARTMENT OF MARKETING
“The impact of coercive and non-coercive
forms of influence on trust, commitment, and
compliance in supply chains” Angela
Hausman and Wesley J. Johnston, Industrial
Marketing Management, 39(3).

Angela Hausman “Disposable People:
Commoditization and Redefinition of Self as
Rubbish,” Advances in Consumer Research,
eds. Margaret C. Campbell and Jeff Inman
and Rik Pieters, Duluth, MN : Association for
Consumer Research, 37

Ross D. Petty and Denver D’Rozario (2009),
“The Use of Dead Celebrities in Advertising
and Marketing: Balancing Interests in the
Right of Publicity”, The Journal of
Advertising, Special Issue on Advertising
Regulation and Self-Regulation, Volume 38,
#4, (Winter), pp. 37-49.

Washington, M. & Okoro, E. “Intercultural
Communication in the Classroom:  An
Analysis of Student Participation and
Performance.” Washington Business Research
Journal, Volume 1, Number 1, December
2009.

International Journal of Decision Science &
Information Technology, Vol.1, No. 1, June
2009, pp.27-39.

Owunwanne, Daniel (2009); “The
Importance of Software Implemented Fault
Tolerance in Highly Reliable Systems.”
Washington Business Research Journal
(WBRJ), Vol. 1, No.1, December 2009.

Owunwanne, Daniel (2009); “An Analysis
of the Effectiveness of Error Detection in
Data Transmission Using Polynomial Code
Method.” International Journal of
Management and Information Systems
(IJMIS). Accepted for publication in
March/April 2010.

Huque, Mohammad F and Quasem,
Mohammad A, Rahman, Atiar, (4/2010) “An
Improved Ad-Hoc Multiplicity Adjustment
Method for Correlated Response Variables,”
published in the American Statistical Journal
of Biophaceutical Research. Vol 2, PP 1-21.

Abdullah, Noman M. and Quasem,
Mohammad A, (12/2009) “The Unit Root
Hypothesis in a Heterogeneous Asian Panel
With Sectional Dependence,” Journal of
Global Information Technology. Vol 5.

Buzzetto-More, Nicole, Ojiabo Ukoha and
Narendra K. Rustagi, “Unlocking the
Barriers to Women and Minorities in
Computer Science and Information Systems
Studies: Results from a Multi-Methodolical
Study Conducted at Two Minority Serving
Institutions” has been published in the
Journal of Information Technology
Education, Volume 9, pages 115-131
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$53,944.00
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Mr. Shelley Stewart
Vice Chair
HUSB Board of Visitors
Senior Vice President
Tyco International

Mr. Michael Bennett
Vice President
BAE Systems

Mr. Carl Brooks
President & CEO, Ret.
Executive Leadership Council

Ms. Patty Brooks-Nobles
Sr. Vice President
Bank of America

Mr. Donald Christian
Partner
PricewaterhouseCoopers

Mr. Maurice Cox
Vice President
Pepsi-Cola Company

Mr. Thomas Grein
Vice President
Eli Lilly 

Ms. Jamy Hall
Director
Ford Motor Company

Ms. Carla Harris
Managing Director
Morgan Stanley

Ms. Edith Hunt
Managing Director
Goldman Sachs

Mr. Norman Jenkins
President 
Capstone Development, LLC

Mr. James Lowry
Senior Advisor
The Boston Consultant
Group

Ms. JoAnn Price
Managing Partner
Fairview Capital Partners,
Inc.

Mr. Michael Santini
Managing Director
Deutsche Bank

Mr. Mark Settles
Managing Director
JPMorgan Chase

Mr. Frank Weaver
Director
The Boeing Company

Mr. George Willie
Managing Partner
Bert Smith & Company
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